
 
 

TikTok, TikShop 

The GenZ favourite, TikTok, has been updated with features favouring influencer marketing.  

TikTok will automatically suggest a featured song after you select the video assets you’d like to use before posting. If 
you’re a brand or creator, this new editing tool is a helpful way to streamline the process it takes to create engaging 
content, making it easier than ever to market to users. 

Additionally, it’s now possible for brands to finally attach an external link to their posts. If you think this sounds too 
good to be true, that’s because it is. The external link must be sourced from a native integration with Wikipedia. If 
you’re a brand, now could be the right time to update content on your Wikipedia listing as you could use it as a new 
tool for driving traffic. 

These aren’t the only updates in this colossal shift. The platform has also released an insights tool called ‘TikTrak’ that 
helps creators, brands and agencies to research, track, and grow their efforts on TikTok. 

No Likey 

As you saw last month, Instagram has been trialling the removal of like counts on posts. This trend towards wellbeing, 
and against self- censorship, is now being rolled out by YouTube in a similar way. YouTube has already started phasing 
out the use of exact subscriber numbers for content channels with more than 1,000 followers. This will mean less 
information for brands looking for influencer partnerships, and perhaps will have a positive knock on effect for 
influencer agencies.  

Currently an unsaturated industry that’s set to boom - influencer marketing agencies such as “Influencer”, founded by 
YouTuber Caspar Lee could be pivotal after this new trend. Read more about Influencer here.  

Add Pin to Basket 

Pinterest users can now snap a photo or upload a screenshot on the Pinterest app, and buy! Pinterest’s new Lens 
feature will identify similar products from the photo and link users to where they can buy online. This feature suggests 
that Pinterest could be the future of e-commerce, offering an Instagram-esque aesthetic combined with the ease of 
e-commerce sites such as ASOS. If you sell products online, think about how Pinterest could help you. 

Tweet, Tweet, there’s a new update 

Our old favourite, Twitter, has released new updates that should be of interest to your brand. Twitter now allows 
line-breaks in profile bios - but only on Twitter.com. Although this update is only available on desktop, in a mobile-first 
society, it’s likely this won’t be for long. By allowing line breaks this opens up the opportunity to visually separate 
elements of your brand’s bio, making CTAs clearer. 

Another Twitter update of note is the US and Japanese trial of hiding replies. Twitter claims that if you’re tired of 
seeing harmful or irrelevant remarks on your tweets, you now have a new tool: hiding replies. However this update 
comes with a level of skepticism as there could be negative consequences of hiding replies, as this feature creates a 
level of controversy around freedom of speech.  
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The feature is part of an experiment the social media site is conducting in hopes that it could help fuel more positive 
conversations. 

 

 

 


