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Here's the June Digital Trends report. We unpack what’s
been going on across social media, search engines, and
more, telling you what each development means for
your business.

Let's talk! Get in touch with us via email:
elena@oggadoon.co.uk

GOOGLE TO STOP
COLLECTING USER DATA
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Is the age of data sharing coming to an end?
After Apple has announced its plans to stop
advertisers from tracking visitors’ identifiers when
they opt-out of in-app data tracking, it is now time
for Google to take action on data tracking.
Google is working on its “Privacy Sandbox” project
to experiment with user control over how their
data are being used.
At the same time, Google still wants to be recognised as an advertising platform,
saying that it will “ensure that advertisers can continue to gather relevant insights
to maintain their ad processes.” (Hutchinson, 2021).
What this means for your business:
This sounds like good news for users, but not so good news for companies who use
Google and Android apps for advertising. The end of third-party data sharing seems
like a utopia, but surprisingly, the two search engine giants, Google and Apple, are
making fast steps toward this reality.
When users have control by choosing whether their data can be shared with
advertisers or not, it limits advertisers’ capacity to track their audience, check what
websites they’re using, or what social activities they follow.
This affects advertising efforts because marketers will no longer be able to apply
remarketing & retargeting strategies to post their ads on the sites the users of their
websites or apps are visiting, or to capture their IDs and email addresses in additional
paid digital marketing campaigns. This is a game-changing situation, as advertisers
will need to rely on other insights to keep in contact with their audiences.
Until Google will divulge more about the other “relevant insights” through which
advertisers can still keep in contact with users, the Facebook pixel isn’t going
anywhere, at least not from what we know. Just saying…

TWITTER
MONETISATION
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IS TWITTER ABOUT TO MONETISE CONTENT? IT LOOKS THAT WAY!
Twitter has been one of the most popular social
media platforms for over a decade, providing a place
where users can share their thoughts and where
businesses can promote their products and services.
However, it’s noticeable that recent developments
suggest that Twitter is about to monetise content for
top creators.
In May, the platform announced that ticketed Spaces
are coming to Twitter, allowing US creators to apply to
host a paid live audio room. Users must have over 1,000 followers, have hosted at least
three Spaces in the past 28 days and be 18 years old or over.
In recent weeks, the platform looks like it's close to launching its long-awaited Super
Follows feature, allowing some users the ability to charge followers to access additional
content such as subscriber-only newsletters, deals and discounts and community
groups. However, these features will only be available for users with over 10,000
subscribers, those who have posted at least 25 tweets in the past 30 days and are 18
years old or over.
What this means for your business:
Aside from paid advertising, organic content has been a key focus on Twitter and so it is
interesting that the social media giant has decided to make this move now.
For larger businesses and of course creators, these features will allow them to make
content more exclusive for those who are willing to pay for it. The integration of Twitter
Communities will run similar to Facebook Groups, allowing users to discuss industry
topics and network with like-minded people. In particular, the Spaces feature will allow
companies to hold their own audio-clubs, positioning the brand as a thought leader
whilst offering a chance for extra income.
Though the specifications currently favour users with larger followings, we predict
that once the feature has found its feet, monetization may be opened up to
users with moderate-sized followings.

INSTAGRAM
ALGORITHM
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HOW DOES THE INSTAGRAM ALGORITHM WORK?
Do you remember when you first started using Instagram and
you would see photos of your friends, coming on your feed in
chronological order? Gone are those days. As the platform
gained huge popularity through numerous users and
advertisers rushing in to promote their services and products
to their targeted audience, chronological order just could not
cut it anymore.
Instagram is now using different algorithms for deciding what it thinks you are
interested to see across Feed, Stories, and Explore. Aspects such as information about
the post, about the person who posted, about your own activity and your history of
interacting with someone will determine what will show up in your Feed and Stories.
The content showing up on Explore, on the other hand, is decided based on a different
rationale. Here, Instagram algorithms look into what content you usually like and
watch, recommending other content that it considers similar, based on what other
users, who liked the content you liked, also appreciated or watched. Instagram
recognises that it doesn’t necessarily understand what the recommended posts are
about.
What this means for your business:
This means one thing only: the content that you post on Instagram, either organic, or
sponsored, needs to be relevant to your audience. Unless your audience checks your posts
and engages with them (by liking, commenting, reposting), it is unlikely that other posts
that you publish on the platform will be shared in your audience’s Feed or Stories, maybe
not even in Explore.
One way you can understand what content is relevant to your targeted audience is by
defining your persona, and then looking for somebody who fits into the description of your
persona on Instagram. Check out what they post, try to understand what they liked, what
accounts and hashtags they follow. From there on, what you need to do is to customise
your message to your audience, in a manner that is fun, engaging, and interesting for
them.

YOUTUBE TO LEAD
ON SHORT VIDEOS
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WATCH OUT TIKTOK, YOUTUBE WANTS ITS CROWN BACK
Since Tik Tok’s rapid rise in recent years, reports have
shown that YouTube has been developing new
features to compete with the social media giant.
With their Tik Tok-like ‘Shorts’ feature now available to
users in the US, the UK, Europe, Canada and Latin
America, YouTube has announced they are providing
new $100 million funds to top content creators using
Shorts. This will come with additional support, tools
and motivation for their hard work.
YouTube explained: "Since Shorts is a new way to watch and create on YouTube,
we’ve been taking a fresh look at what it means to monetize and reward creators for
their content. We’re introducing the YouTube Shorts Fund, a $100M fund distributed
over the course of 2021-2022. Anyone is eligible to participate in the fund simply by
creating unique Shorts that delight the YouTube community."
What this means for your business:
The move is an obvious attempt to prevent users from migrating over to Tik Tok, which
has struck a chord with younger audiences across the globe. Though Shorts is in its
initial stages, content creators should keep an eye out for this new feature. According to
YouTube, over 2 billion logged-in users visit the video platform each month, meaning
this feature provides a huge reach for new audiences.
Typically, B2B services are not yet popular on Tik Tok, however, there’s no reason why
YouTube, which has a more varied demographic of users, can’t be used in your
marketing campaigns. Watch this space…

HIDING LIKES ON
FACEBOOK AND
INSTAGRAM
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WOULD YOU HIDE YOUR LIKES ON FACEBOOK & INSTAGRAM?
After years of development, Facebook and
Instagram users will soon be able to hide
their likes on each social media platform.
This feature is rolling out on Instagram first
and will be made available for Facebook in
the not-too-distant future.
Currently, users will be able to hide likes for individual posts or for all posts and
this extends to people they follow. Hiding posts is simple; hit the three dots on
the corner of the post and select the ‘hide the count’ option. To do this on a
scheduled post, go to the advanced settings to select this new feature. Finally,
users will also be able to hide all likes on their feed, by going to the ‘Posts’
section of their settings.

What this means for your business:
The option to hide likes from posts has both benefits and challenges for businesses.
Over the years, social media platforms including Instagram have prioritised showing
paid content, making it more difficult for organic posts to be seen.
This new move allows users to hide the number of likes, which is particularly useful for
those who are struggling to receive much engagement or startups without a large
following. Ultimately, the more likes we see, the more influential we see that account
as being.
On the flip side, turning off the likes in full capacity can make it harder to measure
what current trends are proving to be most popular and more difficult to check out
your competitors' performance. We’re interested to see if LinkedIn and Twitter will
follow suit on this one.

Want to talk to us about the latest
stories facing business owners?
We’re game! Get in touch with us
via email: elena@oggadoon.co.uk

