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Welcome to May’s Digital Trends report. We unpack
what’s been going on across social media, search
engines, and more, telling you what each development
means for your business.

Let's talk! Get in touch with us via email:
elena@oggadoon.co.uk

FACEBOOK REINVENTS
ADVERTISING

1

Who said Facebook was dead? Platform announces new dating
and podcast features
The way users use Facebook seems to have
significantly changed over the past five years, with
many people believing that it is now ‘dying’ and
the platform has a limited time left before it
becomes redundant. We disagree. Although the
way users use the platform has changed, so has
the interface and the features within the app.
It has been announced that Facebook is building its own in-app podcast player,
allowing users to release their own podcasts through an in-app Spotify player. This
could revolutionise the way podcast and audio media is distributed and consumed.
Facebook has also announced it’s testing a video speed-dating app called Sparked
that will function in a similar way to virtual networking, where users cycle through a
series of short video dates during an event to make connections with others.
What this means for your business:
Any business that uses social media needs to have an ear to the ground on the
direction of social media. Facebook is one of the most powerful companies in the
world and has the power to redefine how social media is used. By launching features
in the dating industry and podcast industry, it is showing that its long term plan is to
be an entertainment and lifestyle hub where people use the platform for everything,
from meeting new people to relaxing and listening.
Some may argue that this is already the case with social media, and to a certain
degree that’s true, but these updates mean that businesses can count on Facebook
advertising to reach people across multiple mediums and demographics.
Your advert isn’t just showing an image on someone’s phone, it’s appearing in their
ears during a podcast break, it’s playing next to profiles a user finds romantically
interesting, and it’s infiltrating every aspect of their lives. Facebook is the
ultimate advertising tool.

NEW SPACES
FOR TWITTER
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GOT OVER 600 TWITTER FOLLOWERS? YOU CAN NOW HOST SPACES ON
MOBILE
Live conversations in audio formats are
now possible for Android and iOS users via
Twitter. But there’s a catch: the feature is
only available for accounts with 600
followers or more. Following the Clubhouse
model, Twitter will allow users who meet
this condition to host live discussions on
their accounts, and engage with their
audiences.
We’re used to social media platforms copying features and updates among themselves.
But when it comes to user value, one thing that always, always, always matters is the
“what’s new” factor. So, since the audio rooms are already popular through Clubhouse,
what does Twitter bring new to the table?
Twitter is capitalising on its monetisation strategy to allow its users of Spaces to sell
tickets to their events. See what they did there? When networking meets paid online
events (looking a lot like audio webinars) via a virtual stage, we’re getting Twitter Spaces.
What this means for your business:
Until the feature will roll out across multiple countries it’s challenging to predict the
success it will actually have. But we’re throwing in our best guesswork here by looking at
some facts.
1. Twitter’s audience in 2020 was 330 million worldwide monthly users. This means
that many of these accounts will be eligible to use Spaces to engage with their users.
Whether these accounts are ready to use this feature or not, has to do with their
perceived readiness of hosting and entertaining live discussions.
In this case, we believe that reluctance to use Spaces due to a possible lack of
resources or perceived un-readiness, might make Spaces not as popular as Twitter
aims it to be among the majority of Twitter accounts.

2. Twitter users like to follow trending topics, by commenting, quote
tweeting, retweeting and using popular hashtags related to their topic of
interest in their own tweets. Accounts that know how to capitalise on these
opportunities are the ones that will gain the first-movers advantage.
They will have a better engagement with their audience, gaining in terms of
brand popularity, and even market share, by utilising the ticketing feature.
That being said, we do encourage trying out Spaces. In marketing, if you don’t do it,
others will. If you need help with getting you started, count on us. We’re all in for
the bold, guerilla tactics.

INSTAGRAM 2021
CAROUSELS TOPPING USER ENGAGEMENTS
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A new report deployed by Mention and Hubspot, analysing
over 100 million public posts shows that the best type of posts
on Instagram are...drum rolls...carousels. In terms of
engagements, carousels, or the multiple-image posts, perform
better than the single image and video content type of posts.
Another interesting insight that the report reveals is that the caption length that brings
the most engagement is between 1,000 and 2,000 characters.
What this means for your business:
Knowing what works across different social media platforms is excellent because it informs
what you need to do on your own social media channels. Carousels are working better
than single images and video posts? This means that you should get your designers
onboard and start prepping more carousels.
We do advise keeping this balanced, however, as you’d still want to test how carousels are
performing against other types of posts, for your own channel. Remember, you need to
adjust content, formats, and types of posts to what your audience responds to.
The same goes for captions’ length. While we do like reading some good stories on
Instagram, we also acknowledge that some followers may not have the patience
to read through 1,000 characters or more. Our advice? Test it! Start by
repurposing some of your blogs for Instagram posts, and compare
the results you get from those posts against the results you get
on posts using shorter captions.

FINALLY ON
ANDROID
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CLUBHOUSE EXPANDS TO A NEW HOUSE ON ANDROID
Clubhouse has been around for almost one year already, but the big buzz around
this platform occurred at the end of last year, favored by the lockdown and weather
conditions, keeping people inside, ready to discover new ways to interact online.
Starting May 2021, Clubhouse is available for Android users. The app is now available
in beta version, in the United States, with plans to roll out to other English-speaking
countries as soon as any issues identified in the beta phase are fixed.

What this means for your business:
Having the ‘invite-only’ selective feature, and being available only to iOS users,
Clubhouse has the feel of a posh-app, a bit picky, which is why it generated huge
interest, as many users hurried to get their invites and join this exclusive club. The fact
that it is now coming to Android will generate interest among those who wanted to get
their hands on that invite, but couldn’t, because their operating system wouldn’t allow
them to.
This means that, if you’re already using Clubhouse, this development will allow you to
reach a larger audience. How? Join different rooms, participate in discussions, or go on
the ‘stage’ to share your valuable knowledge, and engage with like-minded people that
are interested in your industry. Building up a following on Clubhouse (on Android)
will give you the first-mover advantage of creating a targeted audience,
organically interested in your services.

TIKTOK AT
$$$ RISK
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UH-OH, TIKTOK FACES LEGAL CHALLENGE WORTH BILLIONS
The former children's commissioner for
England, Anne Longfield, has filed a legal
challenge on behalf of millions of children
in the UK and EU who have used the hugely
popular video-sharing app, TikTok, over
how the platform collects childrens’ data.
This isn’t the first time the owner of TikTok, ByteDance, has encountered data
handling issues, with legal challenges in South Korea and by the Federal Trade
Commission (FTC). The difference this time is the size and cost of the challenge.

What this means for your business:
TikTok has become a social media powerhouse that captures the attention of millions
of users for hours a day. Unsurprisingly, this means it has become an extremely
popular place to advertise. If this legal challenge succeeds, new restrictions may result
in a decrease or change in the use and/or popularity of the app. The case may also set
a new precedent of how companies can handle personal data. Is your company at
risk?

Want to talk to us about the latest
stories facing business owners?
We’re game! Get in touch with us
via email: elena@oggadoon.co.uk

